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JEAN PAUL MYNÈ was established in Italy 
through a combination of entrepreneurial 
flair and the high scientific standards and ethical 
integrity of our biologists, constantly at work 
on the research and development of healthy, 
innovative, natural beauty care solutions. 

Revolutionising the industry’s traditional 
approach, which prioritises beauty at the cost of 
all other considerations, the company has always 
viewed wellness and health as the only sources 
of beautiful hair and personal happiness.





Since the earliest days, the people who have 
developed and continue to carry forward this project 
bring enthusiasm, energy, professionalism 
and passion to every single action, winning the 
company domestic and international success 
above its wildest dreams in a very short time. The 
atmosphere within the company team is one of 
close cooperation and solidarity. 

Its focus on people as the undisputed 
protagonists of all its decisions and actions has 
led Jean Paul Mynè to support humanitarian 
projects, to which it regularly makes 
donations from its earnings; they include the 
“ITALIAPRONEPAL” charity, which has always 
supported the population of Nepal, even more so 
after the disastrous earthquake in April 2015.

PEO P L E



Its absolute respect for the health of 
people and their hair, its profound commitment 
to keeping its ethical values high in everything 
the company does, its environmental responsibility 
and the choice and use of natural raw 
materials or equivalents have been and still are 
the distinguishing features of Jean Paul Mynè, 
which has based its mission on these principles. 

VA LU E S





V I S I O N



To put the best nature has to offer in the 
expert hands of the hair stylist only, ensuring 
safety, sustainability and the utmost transparency. 
To give the final client the smile that comes from 
seeing her wishes for beauty and wellness fulfilled. 
The conviction that only the development of new 
services can respond effectively to new, unstated 
needs to enable salons to achieve genuine 
growth, with no false illusions. 

Use of the best raw materials, aiming for 
excellence, ethics and business policies which look 
beyond the price, to assure partners top quality 
products which do not use materials of animal 
origin. There is no quality without environmental 
protection. Jean Paul Mynè firmly believes that 
it is possible to create a world of beauty thanks 
to excellent cosmetic products that are in total 
harmony with the environment and meet the 
demands of the most discerning, environmentally-
aware consumers.
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RESEARCH

Without a doubt, the heart of the whole 
Jean Paul Mynè organisation is its Research & 
Development function, dedicated to creating 
the most state-of-the-art formulae and the 
choicest blends, intended to deliver the best 
performances with carefully selected, innovative 
ingredients to guarantee ambitious, high quality 
standards. Every single product in the Jean Paul 
Mynè range is produced in-house, reflecting its 
determination to be directly responsible for the 
product’s reliability and avoid the risk of clones 
appearing on the market. 

In this case, the central figure is always 
the hair stylist, who becomes the point of 
reference, adviser and tester for every creation 
of the Jean Paul Mynè laboratories and a 
reliable, authentic inspiration for the development 
of new services. 



NAT U R E



The patented formulae of our beauty 
care products contain natural or equivalent 
extracts often obtained from the world 
of herbal medicine and already in use as 
supplements of exclusively vegetable origin, 
including: Pataua, Babassou, Black Cohosh, Milk 
Thistle, Meadowfoam, Chitosan, Vetiver, Coconut, 
Argan, Avocado, Wheatgerm, Green Coffee, Aloe 
Vera and lots of other botanical extracts, already 
known for their cosmetic properties.



TECHNOLOGY



Pioneers in formulations and 
technologies, the Jean Paul Mynè laboratories 
constantly seek hair health and wellness 
solutions of the hair with the unrelenting high 
standards of those who demand the best for 
their partners. 

The recent opening of the new research and 
production plant confirms the company’s immense 
commitment to, and continuous, large investments 
in, acquiring the very best technology to respond 
to an exponential growth in demands. 

TECHNOLOGY



In form and substance

Italian production is clear from the products’ 
quality, guaranteeing safety and production 
standards in line with European and Italian 
regulations… Italian production is evident in 
the unmistakable style, a blend of excellence, 
exclusiveness, elegance and prestige, in the image 
and identity of the individual brands and every 
single product. 

The worth and efficacy of the product’s all-
Italian formulation is proven at every service in 
the salon.
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S AFETY



&S AFETY
CERTIF ICATIONS

All products comply with the provisions of 
the EC Directives of the European Parliament and 
the Italian Ministry of Health. The certifications 
obtained allow the products to be exported to 
more than 40 countries worldwide. 

Confirming the strong focus on health and the 
transparency of the approach to the market, before 
they are offered for sale all products undergo 
strict testing, to meet regulatory requirements 
but also, in the case of some certifications, as a 
strategic decision and to ensure consistency with 
corporate principles. The certifications obtained 
range from the conventional, compulsory free 
sale certificate to the most sophisticated DNA 
test, increasingly an essential requirement for the 
sale of cosmetics in zones such as Arabia, Asia, 
Africa and all predominantly Moslem countries, 
where consumers are paying more and more 
attention to the religious conformity of the 
products they choose. 



In order to protect its customers and 
guarantee health and safety, Jean Paul 
Mynè has always subjected products to a wide 
variety of types of analyses to confirm their 
reliability and safety, making the analysis results 
available to its partners (stylists-distributors-
final consumers). 

Types of product analyses: 

•	 analysis certifying the total absence of 
formaldehyde;

•	 analysis of metals (nickel, lead, cobalt, etc.) to 
ensure tolerance;

•	 DNA analysis, to guarantee that products contain no 
animal residues, complying with the requirements 
of all cultures and religions;

•	 microbiological analysis, to prove that products are 
pure in this respect;

•	 tolerance analysis, to prove that they are not 
irritant, by means of patch tests performed by 
Ferrara University.

•	 tests for the absence of allergens. 

&ANALYS IS

TRANSPARENCY





THE REVOLUTION IN THE WORLD OF

SMOOTHING

&TAMING
PRODUCTS 

The various technologies used in the Jean 
Paul Mynè range of SMOOTHING AND TAMING 
PRODUCTS share a major fundamental principle: 
first of all restore the hair’s health, and then 
guarantee a lasting but not permanent 
smoothing effect. Through gradual action, the 
Jean Paul Mynè treatments significantly restore 
the hair’s structure, provide a smooth or tamed 
effect depending on the result required and the 
system chosen, and allow services to be repeated 
over time exactly as wished, with no fear of 
undesirable side-effects. 

Treatments that protect the hair from 
damp and weather over time and give it beauty 
derived from the health of its structure, while 
also safeguarding the health of both professionals 
and clients: this is the revolution Jean Paul 
Mynè has triggered in this market segment. The 
efficacy guaranteed by an active complex of 
organic acids, amino acids, proteins and an 
application method that ensures lasting but 
not permanent effects, without damaging the 
hair’s natural structure. 





&S A F E , 
E XC E L L E N T

HIGH-TECH

Free from formaldehyde or other 
substances harmful to the health and completely 
different from the old perm systems, the Jean 
Paul Mynè smoothing-taming formulae act in total 
harmony with the hair’s keratin structure 
thanks to a complex of organic acids, vegetable 
proteins, complex amino acids and carbohydrates, 
with a very distinctive molecular structure very 
similar to that of hair keratin itself. 

Unlike conventional formaldehyde-based 
smoothing systems, the Jean Paul Mynè technology 
delivers a natural, vibrant smoothness without 
weakening the hair; in fact, its weak points are 
compensated and it is reinforced, leaving it soft 
and shiny.



THE JEAN PAUL MYNÈ SMOOTHING PRODUCT forms new bonds between the amino acids, rebuilding 

and reinforcing the hair’s weak points and temporarily locking the hair in the smooth position without damaging 

the sulphur bridges.

PERMANENT STRAIGHTENING, keratin sulphur bridges broken beyond repair.

SMOOTHING PRODUCT WITH FORMALDEHYDE, a volatile micro-molecule harmful to professionals and the 

hair, which tends to damage the hair with repeated use, leaving it fragile and brittle.
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The secret of the THERMO REPAIR line, 
developed to give the client a hair renewal 
experience, lies entirely in its ingredients of 
natural origin: almond oil, CERAMIDE III and 
“meadowfoam” extracts. 

Free from sulphates, SLS and SLES, 
irritant surfactants, allergens and parabens, the 
THERMO REPAIR line is a real gem, capable of 
assuring the hair’s health and wellness over 
time through salon services and home treatments.

THE
NEW VIS ION OF

H A I R 
H E A LT H



A caring, responsible approach to the 
environment and the wellness of the scalp and hair 

are the foundation for this PHYTOACTIVE system 

of 90% natural derivation. Organic, free from allergens, 

parabens, chemical preservatives and aggressive 

surfactants, sulphates, SLS and SLES, silicones and 

metals. The line prioritises a focus on the sensitivity of the 

scalp and a tendency to sensitive skin; it contains a mix 

of eco-certified ingredients of vegetable origin with 

a soothing action on the skin, which assure the scalp 
natural wellness while still providing beautiful, shiny, 

strong, well moisturised hair thanks to unconventional 

vegetable substances with high moisturising and 

nourishing power: Patauà and Babassu oils. 



ORGANIC TOUCH is the innovative line of 

ORGANIC PIGMENTS which offers clients infinite 

colour effects by means of a Shampoo and Mask. 12 

shades which can be blended together to give depth to the 

colour and energy and character to a highlight, give shine 

to natural hair, and tone down red shades on brunettes or 

yellow on cold blondes. It has strong reconstructing 

power on even seriously damaged hair, thanks to its 

amino acids and ceramides. ARGAN, WILD ROSE and 

FLAX oils have an untangling, moisturising, brightening 

action. ORGANIC TOUCH is an indispensable, delicate 

tool for personalising the effect of a colour treatment 

and creating a genuine work of art.



KNOWLEDGE



Training as all-important

For Jean Paul Mynè, training is like the 
main thoroughfare of a city, vital and strategic; it 
has always been the strong bond that connects 
us to the lives of salons and their many and varied 
needs, day in, day out. In a mechanism of shared 
growth, every single meeting is an opportunity 
for Jean Paul Mynè to pick up new ideas and 
projects for development, and for the hair 
stylist to access an inexhaustible source of 
“secrets” and opportunities for maximising the 
performance of treatments and services in the 
salon, with marketing contents and real support 
for improving the offering of services. 

In tours across the territory to its partners’ 
locations, in sessions streamed on-line directly 
from its own salon or office, and on important 
occasions such as special events or large-area 
meetings, Jean Paul Mynè training is the key to 
the door to understanding and getting to know the 
infinite opportunities this world and its highly 
individual method offer. 

KNOWLEDGE
F O R

D O I N G



One of the industry’s most popular 
companies on the Internet thanks to a 
strategy oriented towards web marketing right 
from its earliest days, Jean Paul Mynè has built 
up an impressive on-line reputation through 
the continuous positive feedback from final clients 
and stylists on the reliability of the treatments, 
the accuracy of the information provided and the 
speed of its responses. The on-line network has 
always been a source of inspiration and tests for 
monitoring real needs and possible innovations, 
confirming that when a company really knows how 
to listen to its customers, it can make progress 
more quickly. It now has more than 220,000 fans 
on Facebook thanks to social media marketing 
actions that generate amazing numbers of “likes” 
and viewings. 

All this is confirmed by the loyalty, on and 
off-line, of partners and salons which have 
done business with us from the outset, making 
them permanent co-authors of Jean Paul Mynè’s 
success.

REPUTATION

O N  L I N E

O F F  L I N E
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ADV - press - TV and PR

Jean Paul Mynè has always stood in the 
industry by reason of its high-impact, innovative 
communications strategy, focusing on the web 
and the social media but also effective in the 
traditional specialist and general press. It stunned 
the market with an exceptionally high-visibility 
TV campaign on the main SKY channels and 
on the web, with an original commercial that puts 
the stylist in centre stage and brings customers 
into the salon. The outstanding spokeswoman 
for 2015 is Giulia Arena, TV presenter on the LA7 
channel and Miss Italia in 2013. The company 
also receives plenty of press coverage in editorial 
features, with hundreds of articles published about 
the product or company in both the domestic 
and international press, reflecting the high 
general interest content of its activities in terms of 
both research and the development of its sector.

VI SIB IL ITY







THE
T R U ST

O F  M O R E  T H A N  2 5 0 0 

S A LO N S IN 
ITALY ALONE

Figures do not say it all; the permanence of 
bonds between partners are also central. Already 
leader on the Italian market with more than 
2,500 beauty salons, Jean Paul Mynè can point 
to stability in its relationships with its clientele in 
the case of almost 99% of salons, which use its 
treatments with pride and success. 

About 300 PRESTIGE SALONS are 
the jewel in the Jean Paul Mynè crown; these 
salons enjoy a special relationship with the firm, 
use the complete line and receive specific, direct 
merchandising and training support.



INTERNATIONAL



Already present in 48 countries worldwide, 
Jean Paul Mynè has won popularity on foreign 
markets through the soundness of its solutions 
and the reliability of its results, overcoming the 
segment’s typical scepticism and very quickly 
winning a place amongst the leaders on 
the safe, effective, smoothing and taming 
system market. 

Proudly present in countries such as Egypt, 
Brazil and France, through to the Far East.

INTERNATIONAL
V I S I O N



They say that “like tends to like” and this 
expression exactly describes the basis of our 
consolidated partnerships. Business partners 
and suppliers, all sharing common values 
of respect and transparency, ethics and 
sustainability. This has come about more or less 
naturally, thanks to instinctive affinities between 
similar, genuine businesses. On this same affinity 
principle, Jean Paul Mynè continues on its way, 
choosing new partners to join it in writing the next 
chapters in the story of this successful young 
talent.

PA R T N E R

LOYA L , 
CONS OL IDATED

A R E  O U R  R E L I A B I L I T Y

GUA R A N T E E 
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I N T O
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www. j ea n pau lmyne .com

DIMA COSMETICS srl

Via Annibali, 31L - 62100 Macerata - Italy - T. +39 0733 280228 - info@jeanpaulmyne.com

Jean Paul Mynè doesn’t test products on animals.   




