


KEY

FACTORS
Cross-fertilization
Evolution
Long-sightedness
Revolution
Multiculturalism
Internationalization
Avant-Garde
Difference
Freedom
Completeness
Efficiency
Effectiveness
Groundbreaking
Nonconformist

J  A C A D EM Y
is a new way of being, 

exploring and living the universe 
of hair and beauty care.

When we are prone to doing 
what everyone else is doing, 
we become everyone else. 



Marketing…
Marketing permeates every 

moment of the training 
experience, transforming 

the acquired skills into 
business ideas for 

the salon in real time.

Shooting Day… 
 On the day of your shooting, 

you will put your new skills 
directly into practice, spending 

an extra day at the academy 
in order to take advantage, 

if you so wish, of the all-inclusive 
shooting service. In developing 

your photoshoot you 
will receive guidance from 

a famous hair-stylist.

Modular
You can choose freely 

from the various formats 
to build your own 

customized training path 
and explore the world 

of hair as you wish. 

Global
Thinking…

The programme features a variety 
of formats designed and run 
by prestigious international 
and national professionals 

or with the active participation 
and testimonies of international 
hairdressers, and has a strong 

focus on international exchanges 
at other branches of the J ACADEMY 

in other countries.

Mindfulness…
All training sessions are 
designed based on the 

concept of MINDFULNESS 
in order to live every moment 

of the training experience 
to the full and draw 

the maximum benefit from it.

REASONS
KEY



Location
Located in the heart of Italy, 
surrounded by the natural beauty 
of the Marche countryside and just 
a step away from shopping areas 
featuring Italian-made products 
in the "luxury triangle", the J Academy 
is just a few kilometres from 
the motorway exit of Civitanova Marche. 
It is easy to reach by car. 
At less than an hour from Ancona 
airport and only two-and-a-half hours 
from Rome, you can reach us via 
the route that suits you best.

Zero Impact 
Water autonomy, thanks to the supply 
from an underground water table 
and professional water purification 
equipment. 
Energy autonomy, thanks to the solar 
panels installed across the facility, 
with sufficient generation capacity 
to cover all our air and water heating 
requirements.

Approximately 
600 sq. m. 
of excitement 

WEACTIVATE
The space with a hosting capacity 
of 20 to 30 people dedicated 
to COGNITIVE ACTIVITIES and to 
training for DIVERGENT THINKING 
marketing / management / coaching 

WEPRACTISE
The space with a hosting capacity 
of 15 to 25 working people, with 
all the comforts of a salon, dedicated 
to PRACTICAL ACTIVITIES, to train 
TACTILE AND VISUAL skills – colour / 
texture / cutting / haircare

WEEXCITE
Our lecture theatre is open to national 

and international talents, and is a place 
in which to experience the full 
excitement of fashion and current 
trends, stimulate creativity and free the 
mind. It has seating for 140 people to 
enjoy shows and look & learn activities. 
There are 25 to 60 workstations to put 
into practice the various techniques 
with all the comforts of a salon.

WEIMAGINE
40 sq. m. of photography space 
with the technology and excellence 
of dedicated state-of-the-art equipment 
to turn your shooting into something 
truly unique. 

Every journey is a threefold experience: we live it when we 
dream about it, when we make it and when we remember it. 
The J ACADEMY is not a place but a means to live 
our journey with mindfulness. And at the end of the journey 
we always rediscover ourselves, or a fragment of ourselves.

J ACADEMY



PEOPLE
The best teams and the greatest innovations 
are born from the cross-fertilization 
between different experiences, cultures, 
mindsets and stories. This is why the 
J ACADEMY is founded on the diversity 
of its team members. Different attributes, 
experiences, skills and cultures, but 
a shared vision: “everything is possible”. 

Marco Migliorelli 
Artistic Director & 

International CHEF Trainer

Eliana Savino 
Marketing Coach

Alessandro Andrenacci 
CHEF TRAINER CENTRE 
& ACADEMY Coach

Giuliano Carpineti 
Cutting Coach

Angela L’Altrella 
CHEF TRAINER SOUTH 
& Colour Coach

Sylvie Angelini 
International Colour Coach

Stefano Altobelli 
Educational Coach J Academy

Delia Sandrini 
CHEF TRAINER NORTH 
& Texture Coach 



PRACTICALLY

ACTIVELY

EASILY

CONCRETELY

METHOD
ACTION LEARNING

The training method runs against the current 
trends. It is centred around 4 key steps: 
practically, actively, concretely, and easily, 
to transform all contents, including the most 
far-reaching and complex, into simple 
and familiar ones in order to help the learning 
process and turn it into action.



EMERGING 
Have you already developed your 

skills in various areas of your 
profession, but feel you want to go 

beyond the existing boundaries and 
explore new universes that you are 

still not entirely familiar with and 
new visions that will develop your 

awareness of your full potential? 

VISIONARY
You have years of experience and 

everything seems like a déjà-vu. 
You’re not so much looking for 

training as for stimuli and inspirations 
that you like to discover in every 

aspect of life. You are guided by your 
insight and vision towards building 

your personal and professional 
development path based on the full 

awareness that creativity and balance 
are at the root of everything. 

ASPIRANT 
Are you fascinated by the world 

of beauty and hair? Do you find it 
stimulating and are curious to find 

out more about it but don’t want to 
end up taking standard and boring 

training courses? Do you want to 
start an intensive programme of 
PRACTICAL experience with an 
innovative and unconventional 

method that builds your awareness 
of the future of a profession whose 

identity has been revolutionized?

Tell me who you are and we'll build 
your growth path together.

IDENTITY



The CULT journey is packed with 
not-to-be-missed experiences. Since 
the hairdresser’s identity is made 
up of innovation, future and "wow-
effects" for its guests, the CULT 
programme helps participants to look 

at their salon in a new light, shifting 
from the concept of SERVICE-centric 
to GUEST-centric, and to go back 
to their salons with a clear business 
development strategy in terms of 
guest frequency and guest loyalty.

The AMBITION journey offers the 
unexpected,  with inspirat ional 
moments bringing into the classroom 
international and global experiences 
to train participants to have an open 
and visionary mind and to be naturally 
inclined towards cross-fertilization 

with other cultures. Cultures come 
together and give rise to training 
opportunities that spark creativity, 
enabling it to express all its ambition.

Every topic can be approached 
with the “mind of the beginner”, in 
other words with freedom and by 
challenging previous knowledge and 
convictions, grasping the opportunity 
offered by a new interpretation. The 
GENESIS path is founded on this very 
idea. It is a complete programme 
designed for “aspirants” who want to 
work in one or all areas of the salon  
(not just salon staff but also salon 

owners who wish to explore and 
complete their awareness of areas they 
are not so familiar with). It is made up 
of integrated modules that together 
form a program leading to the final 
J ACADEMY certification, or they can 
just be taken as individual modules.

genesis

cult

ambition

Focus on your final goal 
and build your path.

PATHS



TEXTURE GENESIS

duration
3 days 

number of participants
15

save the date
February 26-27-28

location
J Academy

What they experience

All the possible facets of the texture 
universe, from hair smoothing to waving 
treatments, to reinterpret the business of 
medium-term treatments in the salon. 

What they discover

How to apply and get the best 
performance out of the latest-generation 
hair smoothing and disciplining and 
waving treatments. How to grow the menu 
of volume texturizing services.

What the participant takes back
to the salon 

Skill and autonomy in handling consultations 
in the TEXTURE treatment segment. The 
necessary know-how to develop volume 
texturizing services with a new awareness 
and a new logic in the menu of services.

What the participant brings

WORKING MATERIALS.

How they experience it

MONDAY  10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

TUESDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

WEDNESDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end

Target audience

no experience in the 
world of smoothing / 
curling treatments.

The foundations of treatments for medium-term 
texturizing volume as a business opportunity.

included: teaching materials, 
models, practice materials. 

not included: meals 
and accommodation.

6
genesis
STAGES



CUTTING GENESIS

duration
9 days 

number of participants
15

save the date
March 19-20-21-22
April 8-9-10-11-12

location
J Academy

What they experience

The proposed styling method is a complete, 
simple and adaptable haircutting system 
that can be immediately applied in the 
salon. The development of the 3 main 
shapes and the method of haircutting. 
English language PRACTICE to learn 
basic cutting terminology in English. 
PRACTICE and training outside the world 
of haircutting to develop scissor handling 
skills also outside the hairdressing context. 

What they discover

How to master the use of scissors, starting 
form knowledge of the various areas of 
the head. Creating divisions, sections and 
shapes. Layers, bangs, diagonal cuts and 
graduated cuts. How to decode an image 
and develop the related hair cut.

What the participant takes back 
to the salon: 

Mastery of the cutting method to develop 
long/medium/short haircuts.

What the participant brings

WORKING MATERIALS.

How they experience it 
in week 1 and 2

MONDAY  10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

TUESDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

WEDNESDAY  9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

THURSDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end

Target audience

with no experience 
in the world of cutting.

The haircutting experience from the roots through 
to the autonomy of shapes.

included: teaching materials, 
4 training heads, practice 
materials. 

not included: meals 
and accommodation.

Week 2

begins on SUNDAY at 10 a.m. 
and ends on THURSDAY at 4.30 p.m.

COLOR GENESIS 

What they experience

All the different facets of colour: 
from the basics of colorimetry to 
the management of bleaching bases. 
From colour families to different 
types of results. From consultation 
to decoding of the image. English 
language PRACTICE to learn the 
basic colour terminology in English. 
PRACTICE and training outside the 
world of hair colour to gain awareness 
of the universe of colour also outside 
the hairdressing context. 

What they discover

How to interpret a particular colour on 
hair, how to manage the salon guest’s 
needs and turn them into reality by  

making full use of all the available 
tools in the universe of hair colouring 
and bleaching.

What the participant takes back 
to the salon: 

Complete autonomy in creating 
the right mixes and performing 
an impeccable application in total 
harmony with the guest’s comfort and 
desired result.

What the participant brings

WORKING MATERIALS.

Week 1 begins on SUNDAY at 10 a.m. and ends on THURSDAY at 4.30 p.m.

The colour experience, from its genesis to awareness 
in order to attain autonomy.

duration
9 days 

number of participants
15

save the date
February

11-12-13-14-15
19-20-21-22

location
J Academy

Target audience

with no experience in the 
world of colour.

included: teaching materials, 
4 training heads, 

practice materials. 

not included: meals 
and accommodation.

How they 

MONDAY

10 a.m. classes begin
10.30 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

TUESDAY

9.30 a.m. classes begin
10 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

WEDNESDAY

9.30 a.m. classes begin
10 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

THURSDAY

9.30 a.m. classes begin
10 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
4.30 p.m. classes end

experience it in week 1 and 2



MAKEUP GENESIS

Makeup adds the final touch to the art of hair care.

duration
2 days 

number of participants
15

save the date
March 12-13

location
J Academy

Target audience

with no experience 
in the world of makeup.

included: teaching materials, 
practice materials. 

not included: meals 
and accommodation.

What they experience

The essentials of makeup from the analysis 
of the skin to practice on a model. 

What they discover

The three-dimensional nature of the 
face through the interplay of lights and 
shadows, the approach to various face 
types, and correcting irregularities in 
skin colour. Colour theory in makeup, the 
working tools. Focus on the eyes, lips, and 
eyebrows. smoky-eyes and baking.

What the participant takes back 
to the salon

Autonomy in managing basic makeup. 

How they experience it

MONDAY  9.30 a.m. classes begin
 9.45 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

TUESDAY 9.30 a.m. classes begin
 10.00 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end

What they experience

The foundations of styling techniques as 
an Italian area of excellence in the creation 
of shapes. Starting from the posture, the 
analysis of the sections through to the use 
of tools to create smooth, wavy or curled 
effects. English language PRACTICE to 
learn basic styling terminology in English. 
PRACTICE and training to gain mastery in 
using the blow-dryer and hair drying tools 
also outside the hairstyling context. 

What they discover

How to use movement to achieve an 
objective, what tools to use, how to decode 
an image and reproduce its styling.

What the participant takes back
to the salon 

Mastery of the hair drying method, 
recognition of different styles and how 
to achieve them in practice.

What the participant brings

WORKING MATERIALS.

How they experience it

SUNDAY  10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

MONDAY  9.30 a.m. classes begin
 10.00 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

TUESDAY 9.30 a.m. classes begin
 10.00 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

WEDNESDAY  9.30 a.m. classes begin
 10.00 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5.00 p.m. classes end

THURSDAY 9.30 a.m. classes begin
 10.00 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end

THE BRUSHING GENESIS
Awareness of the cause and effect relationship 
to create and control movements applied to hair.

duration
5 days 

number of participants
15

save the date
March 4-5-6-7-8

location
J Academy

Target audience

with no experience 
in the world of styling.

included: teaching materials, 
training heads, practice 

materials. 

not included: meals 
and accommodation.



GRADUATION WEEK

What they experience

Applying to the model all the things 
they have experienced through their 
entire GENESIS training journey.

What they discover

They put themselves and what they 
have learned to the test.

What the participant takes back 
to the salon 

Awareness of their skills, know-how 
and autonomy in cutting, drying, 
colour and texture methods.

What the participant brings

WORKING MATERIALS, MODEL.

How they experience it

TUESDAY

9.30 a.m. classes begin
9.45 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

WEDNESDAY

9.30 a.m. classes begin
10.00 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

THURSDAY

9.30 a.m. classes begin
10.00 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
4.30 p.m. classes end

Putting yourself to the test.

duration
3 days 

number of participants
15

save the date
April 17-18-19

location
J Academy

Target audience

included: teaching materials, 
practice materials, 

J ACADEMY certificate. 

not included: meals 
and accommodation.

Participants from all the 
GENESIS stage.



7 cult
STAGES

What they experience

 Hands, heart and mind as tools  
 to secure the guest's satisfaction 
 and loyalty.
 Techniques for managing the 
 guest, from when they walk in to 
 when they leave, within the  
 context of the hair care experience.
 Increased productivity in the 
 hair care segment and in the 
 professionalism of the salon staff.

What they discover

The skills and techniques for managing 
the guest, from when they walk in 
to when they leave, in the specific area 
of hair care to enhance the role of staff 
and boost their professionalism and 
productivity.

What the participant takes back 
to the salon

A change in perspective, a 
revolutionary turnaround, from 
customer to guest. The real resource 
in the salon becomes the protagonist 
in a unique experience using hairc are 
and the acquired hand-, heart-, and 
mind-skills.

What the participant brings

WORKING MATERIALS.

“HANDS ON HAIR”
 (HAIRCARE) 

duration
2 days 

number of participants
20

save the date
> February 4-5
> September 16-17
> October 21-22

location
J Academy

Target audience

wishing to focus 
on the world of hair care.

Hands, Heart and Mind on your guest's hair.

included: teaching materials, 
practice materials. 

not included: meals 
and accommodation.

How they experience it

SUNDAY 10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

MONDAY  9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end



THE BRUSHING CULT

duration
1 day 

number of participants
20

save the date
> May 22
> November 13
> November 27

location
J Academy

Target audience

with at most 5 years of experience 
in the world of styling.

The versatility of styling from the office to the party.

included: teaching materials, 
model, practice materials. 

not included: meals 
and accommodation.

What they experience

How to manage the styling and tell 
the client some secrets to give her a 
versatile look during a busy day. 

What they discover

Clear and simple techniques for the 
best way to manage hair according to 
its structure and treatment with the 
help of the most suitable hair care and 
tools.

What the participant takes back 
to the salon

The opportunity to enhance the styling 
service, increasing its importance and 
turning it into a learning moment for  

the client on how to manage her hair 
more quickly, easily and successfully at 
home in a few simple steps.

What the participant brings

WORKING MATERIALS.

How they experience it

TUESDAY

9.30 a.m. classes begin
9.45 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
4.30 p.m. classes end

COLOR CULT

What they experience

The substance of the “hair” material 
right through to consultation with 
models. The artistic and technical 
reading of the image based on the 
desired colour. 

What they discover

Method for an effective application 
based on the goal. Knowing the rules 
and having the autonomy to be able 
to break them.

What the participant takes back 
to the salon

Dexterity, autonomy and skills in 
handling the various hair colouring 
systems.

What the participant brings

WORKING MATERIALS.

The world of colour as 
you've never seen it before.

duration
2 days 

number of participants
20

save the date
May 20-21 <

November 11-12 <

location
J Academy

Target audience

with at least 5 years of 
experience in the world of colour.

included: 
teaching materials, models, 

practice materials. 

not included: meals, 
accommodation 

and training heads.

How they experience it

SUNDAY 10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

MONDAY  9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end



How they experience it

SUNDAY 10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

MONDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end

CULT - COUTURE 
HIGHLIGHTS (MECHES)

duration
2 days 

number of participants
20

save the date
> May 6-7 
> November 18-19

location
J Academy

Target audience

with at least 3 years of experience 
in the world of colour.

The art of weaving applied to hair, 
to get to know and manage the past, the present 
and the future of highlights.

included: teaching materials, 
model, practice materials. 

not included: meals, 
accommodation 
and training heads.

What they experience

The basics of highlights and their evolution 
through the concept of “couture”, as in the 
warp and weft of a fabric to be developed 
and adapted according to the guest's 
desires and to achieve easy-to-create 
masterpieces. 

What they discover

The opportunity to see highlights from a 
new perspective, reinterpreting the way 
they interweave and the effects they 
create by drawing inspiration from the 
iconography of textiles.

What the participant takes back 
to the salon

Comprehensive know-how to perform 
any technique, from the most traditional 
method to the “jacquard” technique. 
Autonomy in handling the procedures for 
neutralizing and toning hair and restoring 
its molecular structure.

What the participant brings

WORKING MATERIALS.

CUTTING CULT

What they experience

Interpreting trends from the goal to 
its achievement. Personalization of 
shapes and volumes while learning 
to manage the consultation and the 
texturizing of the haircut. 

What they discover

How to analyse images and decode 
the cutting techniques they embody 
using a unique and shared method 
that allows scope to the countless 
personal styles of each member of the 
salon staff.

What the participant takes back 
to the salon

the autonomy to satisfy the client’s 
styling desires with countless custom 
options and to easily transfer the same 
method to the salon team.

What the participant brings

WORKING MATERIALS.

SUNDAY

10 a.m. classes begin
10.30 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

MONDAY

9.30 a.m. classes begin
10 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

TUESDAY

9.30 a.m. classes begin
10 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
4.30 p.m. classes end

How they experience it

Shaping and cutting with a simple 
and easy-to-share method.

duration
3 days 

number of participants
15

save the date
May 20-21-22 <

October 21-22-23 < 
November 11-12-13 <

location
J Academy

included: teaching materials, 
practice materials. 

not included: meals, 
accommodation 

and training heads.

Target audience

with at least 5 years 
of experience in the world 

of haircutting.



WEDDING MAKEUP

duration
1 day 

number of participants
15

save the date
> April 15 
> October 9

location
J Academy

Target audience

who has taken the basic 
makeup course.

The world of hair combined with MAKEUP 
for both photographic and non photographic purposes.

included: teaching materials, 
practice materials. 

not included: meals 
and accommodation.

What they experience

The main professional makeup techniques 
conceived for the bridal universe. 

What they discover

How to balance the perfect makeup 
both in photos and in real life, using strip 
or cluster lashes and the products for 
applying them.

What the participant takes back 
to the salon

The opportunity to boost the bridal 
business, completing the service with 
professional makeup.

How they experience it

SUNDAY / TUESDAY

 10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

TEXTURE CULT

What they experience

The evolution of the smoothing and 
disciplining segment and its current 
potential. 

What they discover

How to satisfy 90% of their clients' needs 
through high-performance treatment 
with excellent health and safety 
characteristics.

What the participant takes back 
to the salon

Comprehensive know-how for developing 
the smoothing treatment business within 
the salon to improve their clients' lifestyle 
and boost the profits from the salon's 
services.

What the participant brings

WORKING MATERIALS.

Full immersion into the hair structure 
and how to manage it.

duration
2 days 

number of participants
20

save the date
 February 11-12 <

April 8-9 <
November 4-5 <

November 25-26 <

location
J Academy

Target audience

who wishes to become 
an expert in third-generation 

smoothing treatments.

included: teaching materials, 
model, practice materials. 

not included: meals 
and accommodation.

How they experience it

SUNDAY 10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

MONDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end
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duration
2 days 

number of participants
50

save the date
> February S/S 25-26 
> March S/S 11-12
> September F/W 23-24 
> October F/W 7-8

location
J Academy

What they experience

Jean Paul Mynè’s concept of “fashion” is 
a visionary interpretation of trends that 
doesn’t see them as closed and standard 
packages, but as elements of connection 
to free every woman’s different and unique 
personality, and to achieve harmony 
between the universe of haircutting and 
the universe of colour designed for the 
individual. 

What they discover

How to develop 2 haircutting techniques 
and two colouring techniques to adapt 
and adjust in the salon.

What the participant takes back to the 

salon

The opportunity to expand the menu of 
services with easy and versatile techniques 
to apply directly to their clients, but 
especially new colour inspirations and 
styles from upcoming trends to create 
their own unique collection.

What the participant brings

WORKING MATERIALS.

How they experience it

SUNDAY  11.00 a.m. classes begin
 11.15 a.m. LOOK & LEARN
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

MONDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end

Target audience

A diverse team for a collection made up 
of cross-fertilizations.

included: teaching materials, 
practice materials, 2 training 
heads and image boxes. 

not included: meals 
and accommodation.

FASHION ATTITUDE
(THE COLLECTION Jean Paul Mynè)



COLOR AMBITION

duration
2 days 

number of participants
20

save the date
> June 3-4 
> November 25-26 

location
J Academy

Target audience

with at least 3 years of experience 
in the world of colour.

Managing colour changes easily and skilfully.

included: teaching materials, 
models, practice materials. 

not included: meals, 
accommodation 
and training head.

What they experience

The chromatic evolution of the Aurora 
Borealis for total flexibility in the 
salon's colour revolutions. 

What they discover

How to change their guest's look in a 
simple and versatile way - easily. How 
to emphasise shapes (of the haircut, 
the face and the volume) with the 
right colour balance.

What the participant takes back 
to the salon

The awareness that changing is a 
simple and versatile process. They 

get concrete ideas for improving the 
salon's technical services. A marketing 
tool to guide the guests towards 
change in a simple and concrete way.

What the participant brings

WORKING MATERIALS.

How they experience it

SUNDAY 10 a.m. classes begin
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

MONDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end

TEXTURE AMBITION

What they experience

The secrets of smoothing and disciplining 
treatments to turn them into tools for 
increasing the average value of services 
sold to their guests. 

What they discover

How to use smoothing treatments as 
trend and fashion tools to create value in 
the salon.

What the participant takes back 
to the salon

Specialist training in the area of smoothing 
with a “keratin master” certificate and 
a new menu of services to develop the 
salon's business.

What the participant brings

WORKING MATERIALS.

Wearing hair with style.

duration
2 days 

number of participants
20

save the date
September 9-10 < 

October 14-15 < 
November 18-19 < 

location
J Academy

Target audience

with at least 2 years of experience 
in the world of smoothing and 

disciplining treatments.

included: 
teaching materials, models, 

practice materials. 

not included: meals 
and accommodation.

How they experience it

SUNDAY 10 a.m. classes begin  
 10.30 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 5 p.m. classes end

MONDAY 9.30 a.m. classes begin
 10 a.m. practice
 11.30 a.m. CONCEPT
 1 p.m. lunch break
 1.30 p.m. practice
 4.30 p.m. classes end



What they experience

Trends as an inspiration to create our 
own colour collection. Discussion, 
practical experiences, concrete 
examples to make every guest's 
colour style unique. 

What they discover

How to transform from a fashion victim 
into a trend creator in total freedom, 
to make the guest feel comfortable 
about their look and design the 
best chromatic space around their 
personality through a unique and 
adjustable style.

What the participant takes back 

to the salon

The confidence given by an absolute 
mastery of colour management in 
its countless facets, how to enhance 
beauty or how to play down a flaw 
by choosing the perfect colour. 
The psychological reading of colour 

to overcome the limitations imposed 
by current trends created by the 
masses and not based on the individual 
and on lifestyle.

What the participant brings

WORKING MATERIALS.

duration
3 days 

number of participants
15

save the date
> March 4-5-6 
> May 13-14-15

location
J Academy

Target audience

with at least 5 years of experience 
in the world of colour.

included: teaching materials, 
practice materials. 

not included: meals, 
accommodation 
and training head.

SUNDAY

10 a.m. classes begin
10.30 a.m. practice
11.30 a.m. CONCEPT 
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

MONDAY

9.30 a.m. classes begin
10.00 a.m. practice 
on training heads
11.30 a.m. CONCEPT 
1 p.m. lunch break
1.30 p.m. practice 
5 p.m. classes end

TUESDAY

9.30 a.m. classes begin
10.00 a.m. practice 
on training heads
11.30 a.m. CONCEPT 
1 p.m. lunch break
1.30 p.m. practice
4.30 p.m. classes end

How they experience it

MAÎTRISER CES COULEURS
Global thinking, a decisive step for interpreting 
the evolution of the feminine universe 
in the world of colour and anticipating 
its desires and trends, adapting them to the 
individual and their lifestyle. 

Sylvie Angelini 
International Colour Coach

Her key assets are her Passion 

and her Professionalism She lives her life in colour. 

She has many years of proven experience 

in leading French and Italian companies 

including L’OREAL/SKP/LA BIOSTHETIQUE/TIGI. 

Her development path has turned her into one 

of the rare true experts in colour, with its infinite 

variety of nuances. In her view, training means 

life and growth. They say about her that, 

at the end of her courses, a world of opportunities 

to work with colour opens up. 

Her motto: “Creativity is intelligence having fun”. 
(Albert Einstein)

> Global thinking <



What they experience

International inspirations from trends 
and techniques in the universe of colour. 
4 Colour Demos and 4 techniques in 
WORKSHOPS + presentation of 6 
finished jobs on models in order to 
capture the inspirations, the trends and 
the techniques. 

What they discover

4 simple and versatile colour techniques 
with the possibility of adapting them.

What the participant takes back 
to the salon

Inspirations for creating new colouring 
techniques with creative and artistic 
ideas drawn from Richy Kandasamy's 
international experience.

What the participant brings

WORKING MATERIALS.

How they experience it

SUNDAY

10 a.m. classes begin
10.30 a.m. practice Demo
11.30 a.m. CONCEPT Inspirations 
 Trends & Techniques
1 p.m. lunch break
1.30 p.m. practice Demo / Inspirations   
 Trends & Techniques
5 p.m. classes end

MONDAY

9.30 a.m. classes begin
10.00 a.m. practice Workshop with 
 training heads 4 techniques
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice Demo / Inspirations   
 Trends & Techniques
4.30 p.m. classes end

duration
2 days 

number of participants
35

save the date
> March 25-26 
> September 30
 October 1

location
J Academy

Target audience

with at least 5 years of experience 
in the world of colour.

included: teaching materials, 
practice materials. 

not included: meals, 
accommodation 
and training heads.

COLOR INSPIRATION 
Global thinking, an international journey 
into the world of colour to explore global visions 
of colouring techniques. 

Richy Kandasamy 
International Colour Trends Specialist 

Born in the Seychelles, Richy is a colour expert 

and a visionary with over 20 years of experience 

as a colour Coach. Based in New York, he travels 

around the work to run seminars on colour, 

in which he explains in detail his simple approach 

that stems from countless international 

cross-fertilizations where respect for the rules 

of colour blends with anticipations  

of trends and fashions.

> Global thinking <



duration
2 days 

number of participants
25

save the date
> March 25-26 
> April 15-16
> October 28-29 

location
J Academy

Target audience

with at least 5 years of experience 
in the world of colour.

included: teaching materials, 
practice materials. 

not included: meals, 
accommodation 
and training head.

What they experience

Training, experimentation and practice 
in the management of blond and 
its countless facets in a simple way 
-EASIly. Decoding the guest's needs 
starting from images and defining the 
working plan. 

What they discover

How to handle bleaching bases, the 
neutralization chart, and the strategy 
of toning. How to read a blond shade 
and how to achieve, enhance and 
perfectly maintain it. From warm to 
cool shades, the essence of blond in 
its countless nuances between the sun 
“HA” and the moon “THA”.

What the participant takes back
to the salon

The ability to interpret knowledgeably, 
smartly and with manual skills the 
various shades of blond, from the 
beginning to the end. The ability to  

analyse the goal and achieve it using 
all the available technical tools to 
satisfy the guest's desires. 

What the participant brings

WORKING MATERIALS, 2 training 
heads, can be previously cut.

SUNDAY

10 a.m. classes begin
10.30 a.m. practice
11.30 a.m. CONCEPT 
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

MONDAY

9.30 a.m. classes begin
10.00 a.m. practice 
on training heads
11.30 a.m. CONCEPT 
1 p.m. lunch break
1.30 p.m. practice 
4.30 p.m. classes end

How they experience it

BLOND AMBITION

Roza Awestisian  
Holland Jean Paul Mynè Coach 

A young talent, but with a great deal 
of experience based on commitment and passion. 
A determined, brilliant and tireless perfectionist, 

Roza has the deepest passion for everything 
belonging to the universe of hair. With her dedication 

to detail and remarkable experience as a trainer, 
she has developed extensive technical know-how 

on the universe of colour and much more.

She became an entrepreneur in 2015, taking charge 
of the distribution of the JEAN PAUL MYNÈ brand 

in Holland using a method based on training excellence 
and the use of social media as a vital tool for 
promoting brand awareness. Her videos have 

gained worldwide popularity and count thousands 
of viewings. Her motto is: 

“Explore all the opportunities that are 
available to you and you’ll find 

the road to success”.

Global thinking, perfect blond no longer 
holds any secrets, the classic blond 
of northern Europe in multi-ethnic practice with 
countless hair structures and starting bases.

> Global thinking <



duration
2 days 

number of participants
25

save the date
> May 13-14 
> September 16-17

location
J Academy

Target audience

with at least 5 years 
of experience in every area.

included: teaching materials, 
practice materials. 

not included: meals 
and accommodation.

What they experience

The detailed programme of a photo-
shoot by an art director. The A-to-Z 
approach to every aspect that needs 
to be considered. 

What they discover

What is a team (make up-hairdresser- 
photographer-models). How to create 
a mood, a storyboard and a “Call 
Sheet”. How to manage the set. How 
to create a press release of images 
step-by-step, how to choose the name.

What the participant takes back 
to the salon

A sample Storyboard, a sample call 
sheet and a sample press release. 
How to manage the image for use 
on social media. Managing lights as 
a strategy for a successful image, 
1 commercial image, 1 finished editorial 
image ready for printing.

What the participant brings

WORKING MATERIALS, MODELS.

SUNDAY

10 a.m. classes begin
10.30 a.m. practice
11.30 a.m. CONCEPT 
1 p.m. lunch break
1.30 p.m. practice 
on training heads
5 p.m. classes end

MONDAY

9.30 a.m. classes begin
10.00 a.m. practice 
on training heads 
11.30 a.m. CONCEPT 
1 p.m. lunch break
1.30 p.m. practice 
4.30 p.m. classes end

How they experience it

EDITORIAL SHOOTING

Nicoletta Gauci 
Editorial Hairstylist & Mua

Nicoletta Gauci is a beauty artist whose focus is 
on beauty in all its forms. An Italian American 

born in Los Angeles, Nicoletta is a perfect combination 
between red carpet glamour and European appeal. 

She first trained at the Academy of Art, where she came 
into contact with rules and creativity. 

After extensive training as a hairstylist, she cultivated 
her curiosity and thirst for experience in the world of styling. 

She has published editorial shoots and images 
of her work in 15 countries around the world and continues 

to run her salons in Los Angeles and Atlanta alongside 
her engagements as an international trainer. 

But her passion and excellence really come to life 
in her art direction of editorial shooting for magazines 

throughout the world. On top of that, she features 
in the brand new American television series  

“American Beauty Star” broadcast 
by LIFETIME TV.

www.nicolettagauci.com

Global thinking, overseas experience 
and organization, from Los Angeles “celebs”  
directly to Italy, on how to art direct an 
advertising or editorial shooting, or even 
just a successful image for your salon.

> Global thinking <



duration
2 days 

number of participants
120 LOOK&LEARN 
30 WORKSHOP

save the date
> May 6-7 
> November 4-5

location
J Academy

Target audience

with at least 5 years of experience 
in the world of hair updos.

included: teaching materials, 
practice materials. 

not included: meals, 
accommodation 
and training head.

How they experience it

SUNDAY

10 a.m. classes begin
10.30 a.m. LOOK & LEARN
1 p.m. lunch break
1.30 p.m. LOOK & LEARN
5 p.m. classes end

MONDAY

10 a.m. classes begin
10.30 a.m. WORKSHOP
1 p.m. lunch break
1.30 p.m. WORKSHOP
4.30 p.m. classes end

What they experience

Artistic expression in giving shape to 
hair. 

What they discover

How the updo can turn into an interesting 
business opportunity with "wow effects" 
worthy of this leading personality.

What the participant takes back 
to the salon

2 new updos that they can easily turn 
into concrete suggestions for their 
clients, both for weddings and the world 
of glamour. 

What the participant brings

WORKING MATERIALS, 1 updo training 
head.

HAIR UP AMBITION

Farrukh Shamuratov  
International Educator 

Born to a family of hair artists, at just 12 years old 
he was already working with hair and started 
cultivating a talent that was to turn him into 

a veritable prodigy in his profession. 
Drawing on his extensive experience and training, 

he now mixes the various techniques he has learnt. 
Born and raised in Russia, he has adopted America 

as his home and currently lives in Los Angeles, 
from where he travels all over the world for 

international training activities. Giving free rein 
to his creative flair and overcoming the constraints 

imposed by rules are what he enjoys most. 
With some 409,000 followers on Instagram 
and 184,000 Facebook followers, his videos 

 have an average of 300,000 viewings 
sometimes reaching 3 million. 

His goal is to create a total image 
inspired by art.

Global thinking, the art of sculpture applied 
to hair by a genuine talent, both innate 
and cultivated on the most sophisticated updos.

> Global thinking <



FASHION MAKEUP

duration
1 day 

number of participants
15

save the date
> April 16 
> October 10

location
J Academy

Target audience

who has taken the basic
makeup course.

Makeup in the worlds of fashion, publishing 
and advertising.

included: teaching materials, 
practice materials. 

not included: meals 
and accommodation.

What they experience

The design of makeup in relation to 
fashion, the opportunity to interpret 
makeup daringly and without rules. 

What they discover

Applying rhinestones, flowers, gold, 
stones, and glittering and matt effects, 
creating and handling changes in look, 
such as developing the NUDE LOOK. 
How to develop a mood.

What the participant takes back
to the salon

The opportunity to work in the world 
of fashion and advertising agencies.

How they experience it

10 a.m. classes begin
10.30 a.m. practice
11.30 a.m. CONCEPT
1 p.m. lunch break
1.30 p.m. practice
5 p.m. classes end

SHOOTING DAY

Develop the image that represents you.

duration
1 day 

number of participants
4

save the date
February 27 < 

March 13 or 14 < 
April 24 < 

May 8 or 15 or 23 < 
June 5 < 

September 25 or 26 <
October 9 or 10 <

November <  
13 or 14 or 20 or 27  

location
J Academy

Target audience

who has taken any one of the 
J ACADEMY courses.

included: Photography studio, 
photographer, stylist, 

photo-retouch of the 2 selected 
photos, high-resolutions files. 

not included: meals, 
accommodation and model.

What they experience

The thrill of a professional photo-shoot.

What they discover

How important every detail is in the 
management of a photography set.

What the participant takes back 
to the salon

Two shots of the images developed 
in a high-resolution professional 
setting, created using the new skills 
they have just acquired during the 
J ACADEMY training.

How they experience it

They will prepare their model in the 
comfort of a salon at the academy, 
doing the makeup and the hairstyle 
to create their personal mood. 

What the participant brings

Working materials, model, clothes 
for the models.



CULTURE

LUXURY 
SHOPPING

NATURE

ENTRAINMENT 

RELAXING 
ACCOMMODATION

TASTE

Plan your journey and build your path…
Live your “made in Italy” experience.

PATHS



Travelling is like 
falling in love, 

the world 
is made new…

(Jan Myrdal)



J ACADEMY SRL

Via G. Galilei, 80  -  63811 Sant’Elpidio a Mare (FM)
info@jacademy.it  -  www.jacademy.it

info line +39 0734 828036
( from Monday to Thursday from 9 o' clock to 1 o' clock ) 

IT IS RECOMMENDED TO USE JEAN PAUL MYNÈ


